The recent advances in technology have increased learning channels in industry helping organizations remove the middle level management. This paper presents an empirical investigation to study the role of different factors influencing on learning oriented customers. The study designs a questionnaire and distributes it among 200 randomly selected regular customers of a chain store named Shahrvand located in city of Tehran, Iran. Cronbach alpha is equal to 0.935, which is well above the minimum acceptable level. Using principle component analysis, the study has detected six factors including learning management, strategy, learning tools, learning approaches, human related factors and learning spirit.
Introduction
The recent advances in technology have increased learning channels in industry helping organizations remove the middle level management (Ratten, 2008; D'Amato & Herzfeldt, 2008; Souchon et al., 2012) . Gardiner (1999) presented a study in two large engineering firms trying to use a learning orientation and discussed a new sector-specific model of a learning orientation. The study highlighted a necessity for bigger evaluation of learning in organizations and a more holistic method to the implementation of learning initiatives. Coad and Berry (1998) stated that desirable leadership behavior for a learning organization is transformational and desirable follower behavior must include a learning orientation. Lee and Tsai (2005) investigated the impacts of business operation mode on market orientation, learning orientation and innovativeness. Paparoidamis (2005) investigated the relationship between learning orientation and leadership quality by investigating their effect on salespersons' performance. Mavondo et al. (2005) studied the relationship between learning orientation and market orientation by exploring the relationship with innovation, human resource practices and performance. McGuinness and Morgan (2005) studied the effect of market and learning orientation on strategy dynamics. Kropp et al. (2006) investigated entrepreneurial, market, and learning orientations and international entrepreneurial business venture (IEBV) performance in South African firms. They reported that IEBV performance was positively associated with the innovativeness component of an entrepreneurial orientation. Keskin (2006) studied market orientation, learning orientation, and innovation capabilities in SMEs. He reported that firm innovativeness positively influenced on firm performance and firm learning-orientation positively affected firm innovativeness. Kim (2007) investigated learning goal orientation, formal mentoring, and leadership competence in human resources development.
The proposed study
This paper presents an empirical investigation to study the role of different factors influencing on learning oriented customers. The study is concentrated on regular customers of a chain store named Shahrvand located in city of Tehran, Iran. The sample size is calculated as follows,
where N is the sample size,
represents the probability, 2 /  z is CDF of normal distribution and finally  is the error term. For our study we assume
and e=0.05, the number of sample size is calculated as N=198. The study desings a questionnaire in Likert scale, distributes 33 ones among some experts in order to validate the overal questionnaire. Cronbach alpha has been calculated as 0.935, which is well above the minimum acceptable level. Therefore, we distribute 200 questionnaires among some randomly selected people who do regular purchase from this store. Table  1 shows the results of communalities. As we can observe from the results of Table 1 , all communalities are within acceptable levels. Table  2 demonstrates the results of principle component analysis. According to the results of Table 2 , there are 12 influencing factors and we use varimax rotation technique to extract the important components. In addition, Scree plot has been used to extract the important factors show in Fig. 1 as follows,
Fig. 1. The summary of Scree plot
According to the results of Fig. 1 , there are six factors influencing on learning oriented customers. Table 3 shows the results of our investigation. 
The results
According to the results of Table 3 , there are six factors associated with the proposed study of this paper including learning management, strategy, learning tools, learning approaches, human related factors and learning spirit.
Learning management
Learning management is the first factor in this study and Table 3 shows details of sub-factors. As we can observe from the results of Table 3 , top management support is number one factor influencing on learning management followed by educational plan, effective leadership, reward paid to learners and open management.
Strategy
Strategy is the second factor in this study and Table 4 presents details of sub-factors. According to the results of Table 4 , group decision making is the most important factor influencing on strategy followed by common outlook, market orientation and relationship with world.
Learning tools
Learning tools are considered as the third important factor in this study and Table 5 provides details of three sub-factors. According to the results of Table 5 , employee ethics is the most important factors influencing learning tools followed by advanced technology and sharing effective information.
Learning approaches
Learning approaches are considered as the fourth important factor in this study and Table 6 shows details of three sub-factors.
Table 6
The summary of the components on learning approaches According to the results of Table 6 , having perceptional ideas is number one important factor influencing on learning approaches followed by work engagement and critical discussions.
Human factors
Human factors are considered as the fifth important factor in this study and Table 7 demonstrates details of three sub-factors. According to the results of Table 7 , having perceptional ideas is number one important factor influencing on learning approaches followed by work communications and critical discussions.
Learning spirit
Learning spirit is the last important factor in this study and Table 8 shows details of three sub-factors. According to the results of Table 8 , Choosing challenging tasks is the most important factor followed by risk acceptance and job performance.
Discussion and conclusion
In this paper, we have presented an empirical investigation to study the role of different factors influencing on learning oriented customers. The study has implemented factor analysis and extracted six factors influencing on learning oriented customers. In terms of learning management, top management support is number one factor influencing on learning management followed by educational plan, effective leadership, reward paid to learners and open management. Strategy is the second factor where group decision making is the most important factor influencing on strategy followed by common outlook, market orientation and relationship with world. Learning tools are considered as the third important factor where employee ethics is the most important factors influencing learning tools followed by advanced technology and sharing effective information. Learning approaches are considered as the fourth important factor in this study where having perceptional ideas is number one important factor influencing on learning approaches followed by work engagement and critical discussions. Human factors are considered as the fifth important factor where having perceptional ideas is number one important factor influencing on learning approaches followed by work communications and critical discussions. Finally, Learning spirit is the last important factor in this study with three factors where choosing challenging tasks is the most important factor followed by risk acceptance and job performance.
The results of our study are consistent with findings of Chughtai and Buckley (2011) in terms of work engagement. The results are also consistent with findings of Wu and Lin (2013) and Lin et al. (2008) . As stated by Ratten (2008) , there has been a shift in many business organizations to create a learning organization in which productivity and effectiveness can be enhanced. Learning organizations are those in which people are continually expanding their knowledge base to nurture new techniques of thinking. Learning orientation states a core dimension in organizational learning. Therefore, the attitude an organization has towards the necessity of learning is its learning orientation and this is reflected in values routinely associated with learning.
